
Running head: RED BULL’S INTERNATIONAL STRATEGY                                                   1 

 

 

 

 

Summary of Red Bull’s International Strategy 

Name 

Institution 

 

 

 

 

 

 

 

 

 

 

 

 



RED BULL’S INTERNATIONAL STRATEGY                                                                           2 

 

Summary of Red Bull’s International Strategy 

The power point presentation of Red Bull’s international strategy explains how this 

company has used marketing to penetrate international markets. This energy drink has a strong 

market share all over globe. The success of this energy drink is attributed to its strong brand built 

through buzz marketing. This form of marketing has been successful since it focuses on the 

needs and desires of consumers. In addition, it focuses on coming up with new innovative 

products in order to match the needs of all consumers. Buzz marketing has also helped Red Bull 

energy drink to select the right target market for its brand. This brand is associated with 

adventure related sports such as snowboarding, motor sports and mountain biking. It uses 

strategies such as sponsoring club DJ events and other sporting activities to make its brand to be 

visible all over the globe. Recently, Red Bull launched the Stratos Project in order to strengthen 

its brand. In this project, Felix performed a freefall at about 128,000 feet from the earth. More 

than eight million viewers in Youtube viewed this video after its launch. Red Bull also uses 

content marketing and social media to market its products.  

Red Bull should do several things in order to improve its competitiveness in the global 

alternative beverage industry. It should reduce its prices in order to boost its overall sales. 

Moreover, it should also increase the products that it offers under its brand so that it diversifies 

its brand portfolio. Furthermore, it should also consider restoring consumer confidence by 

solving all the health complaints that its products receive. Lastly, Red Bull should also diversify 

its target market to reach a wider market share.  


